LOOK. ARDUND Yol — IT'S 50 oBvious, YET ITS BEEN RIGHT
UNDER. OUR HOSES ALL THIS TIME AND WE NEVER. EVEN
THOUGHT of IT! JCE..! YES, THAT'S RIGHT. LLE.! OuR
UNLIMITED NATURAL BESSURLE ./ SAY AFTER. ME ;" OUR. UNLITED
(ATURAL, FESOURCE . " VERY GOaD !! Now IF WE CAN ONLY WORK
OUT WHO TD aE.I.L rrTh m;um -ﬁ.L._ BE FILTHY RICH ™

Penguin motivational speakers.

cgt/!etonc

y/;e art c?f\ Jaer&ua&wn



T Definition

&toric fias three ﬂ%j W;o artz'czc'jo ants:.
— G;%ucfz'ence

— Communz’cator

- mzzemaye

y/fere:fére, we can say that hased on the Eez’nj tmjetec[: a
snakes gaeczﬁc, deltherate choices to deliver a

persu astve



Whick <3]C these does not emJafoy 7
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Elements of Rhetoric

Audience




Floments eﬁeflnec[

u - the intended target of the

(aka J

{nouﬁz’nj your s Ee:y n Jucce&sf‘uffr}/ Jaem‘um[i'n 1q
them. %yu fave to J/f@oe your to ﬁt their age,

jent[ér, race, refzc'yz'on, soctoeconomic status, Joofz'tz'caf

ﬁ%fz’atz’on, etc.



W/;o s the tmjetec[ gp this 7

v jenc[ér 7

v age?

v race?

v reﬁc'yz'on 7

v soctal class ?

v Joofz'tz'caf ﬁfz’atz'on 7




Floments eﬁej‘lnecf

u C@W%X:T - the time, Joface, and events Jurrounc[i'nj

the MESSAGE

A B azﬂéém/eo%{

A’é’(wzﬂ&/}?éwé_

1930 1950 (Current c[ay



Floments eﬁeflnec[

D -a J‘ZE}//é, tone, Jooiﬂt-OJ[:VZ'eW,
diction, es}/ntaac

b/ his 1s how Yyou sound to the reader. éft 75 z'mJaortant to make
sure your isn t turnz'nj ﬁ your



Floments eﬁeflnec[

D - the idea Yyou want to convince your
OJC - the desired’ joaf or ob:]'ectz've
D - the vehicle used te defiver the (z'e.

essay, editorial, gaeec/;, commercial, print ad, “;7"‘{79' _poster,

ete. )



72%16/' do you aJoJaeaf to your when

Euz'fcﬁ'nj your 7
D - ethical
I —
Argument D - [‘Zﬂicaf
appeal

d i
emotional aJaJaeaf

The Rhetorical Stance




ft/fz'caf c;z]g]aeaf

J ofien rey[érre([ to as a communicator s crecli'ﬁz'fz'@l

I attempt 5}/ a communicator to use the

fer&uam've  power OJC /ﬁ'&/ her own character

4 zf' you prove that you are sensible, ?f‘ 2'7/7 moral
character, and. a’ncerefy interested in the
joot[w‘z'ff OJC your audience, t/zéy will be more
fz’l@fy to Euy tnto ':}/our message

N ?ﬁen conve:}/et[ tﬁroujﬁ the tone and. th}/[é’ of' a
message




W/ﬁ'oﬁ author is more credible T

f think school is JtuJaz'cK

%ftﬁoujﬁ j think education is z'mJoortant, based on my
eacJoerz'enceJ in school, much OJC the current curricuSum appears

to [fe unnece&&m:}/ to myfuture SUCCESS.



I(yz'caf ;z]afeaf

o attermpl to per Juac[ey our Leading causes of death, ages 10-18

uen'nj COMINMON SENSE Or
Uninfentional

concrete f&ct&, statistics, eacamffe& hgs
\  injury
Motor vehicle e
accident . 452L1
Lo
u J%r an te Euy into the \ T
L
’ k "‘" ‘:'Tl"l
, you FlI‘VB tOfr ove tts Homicide \—"ﬁnin’r&nﬁ;ncﬂ
injury

ch'ynz'ﬁcance. .. It is not jooc[
’ Because of reunding, figures do not add up to 100%.
enouj@th because you say it _ e Py .
Source: Mational Canter for Injury Prevention and Conirel, Centers for

Disease Control ond Prevention, 2006. Web-based Injury Statistics
Guery and Reporting System [WISGARS]. www.cde.gov/ncipe/wisgars

Matipnal Center for Children in Poverty [www.nocp.org)
5 Uninkentianal Injury in the United States:

18
Facts far Policymakers



2.

Whichk author emJafoyJ more (ﬁéctz've f(zyz'caf
aJaJoeaf 7

;%ccorc[z'nj to a Jtut[y conducted, b}/ﬁiénm' or dmith and %zrvey Iz'ttfe,

Jarg[éw‘om‘ (f far}/c/;ofoj}/ at cgttmfércf ﬂnz’verm'??}/, teenagers reyuz’re 9-9.5 hours
OJC ergp every néyﬁ% to be most J)rmfuctz've. Wercgf(‘yre, @,7/; schools should start

mz’tﬁ—mornz'nj.

%entyer& need more erg]a. y/ferey[ére, /cdzc'yﬁv schools should start mz'cﬁ-mornz’nj.



fmotz'onaf ;z]g]aeaf

D an attemJot to Jaer&umfe c}/ou,r
audience é:}/ efz'cz'tz'nj certain

emotions 6 e. humor, sadness,

juz'ft, féar, shock, optimism, etc)

D the most JooWerfuf (y[‘ all the
tg;afeafa,‘ awdiences will ofien

overfoof the other two gpfeafef zjc
swucked in [{}/ the emotional

DON'T DRINK & DRIVE

B Saen

n Lifs



Wffat aggaeaf zs bein 1q emffoyecf below !

Diridios show thut students are ?z/zbier and better
Letaved wihern ZJEJ/ are allowed Lo Srstorn Lo ritse,
o JLhink % //_ﬂ/{/&f«f stowld be allowed 77

C/ eSS,



Wffat aggaeaf zs bein 1q emffoyecf below !

% juc%}ﬂwz, #‘ Cfdm A %meﬂ/or/é%‘ee
ZOﬂcz}éZ Jrg//z'lfer Lof)@'tteﬂef will foarve 710 cre Lo /@9[/
Ao arnd Zé?}/ #720SL cerz‘dz'fzé/ willzict servive,
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