
Rhetoric
The art of persuasion



A Definition

Rhetoric has three MAIN participants:
– Audience
– Communicator
– Message

Therefore, we can say that “based on the audience being targeted, a 
communicator makes specific, deliberate choices to deliver a 
persuasive message.”



Which of these does not employ rhetoric? 



Everything
Is

Rhetorical





Elements Defined

AUDIENCE - the intended target of the message
(aka argument)  

Knowing your audience is key in successfully persuading 
them. You have to shape your argument to fit their age, 
gender, race, religion, socioeconomic status, political 
affiliation, etc. 



Who is the targeted audience of this message?

gender?
age?
race?
religion?
social class?
political affiliation?



Elements Defined

CONTEXT - the time, place, and events surrounding 
the message

1930 1950 Current day



Elements Defined

VOICE - a communicator’s style, tone, point-of-view, 
diction, syntax 

This is how you sound to the reader.  It is important to make 
sure your voice isn’t turning off your audience.  



Elements Defined

MESSAGE - the idea you want to convince your audience
of - the communicator’s desired goal or objective

MEDIUM - the vehicle used to deliver the message (ie. 
essay, editorial, speech, commercial, print ad, signage, poster,  
etc.)



How do you appeal to your audience when 
building your argument?

ETHOS - ethical 
appeal

LOGOS - logical 
appeal

PATHOS -
emotional appeal



Ethical Appeal
often referred to as a communicator’s credibility

an attempt by a communicator to use the 
persuasive power of his/her own character

if you prove that you are sensible, of high moral 
character, and sincerely interested in the 
goodwill of your audience, they will be more 
likely to “buy into” your message

often conveyed through the tone and style of a 
message



Which author is more credible?

1. I think school is stupid.

2. Although I think education is important, based on my 
experiences in school, much of the current curriculum appears 
to be unnecessary to my future success.



Logical Appeal

an attempt to persuade your 
audience using common sense or 
concrete facts, statistics, examples

for an audience to buy into the 
message, you have to prove its 
significance… it is not good 
enough just because you say it



Which author employs more effective logical 
appeal?

1. According to a study conducted by Jennifer Smith and Harvey Little, 
professors of psychology at Stanford University, teenagers require 9-9.5 hours 
of sleep every night to be most productive. Therefore, high schools should start 
mid-morning.

2. Teenagers need more sleep. Therefore, high schools should start mid-morning.



Emotional Appeal
an attempt to persuade your 

audience by eliciting certain 
emotions (i.e. humor, sadness, 
guilt, fear, shock, optimism, etc)

the most powerful of all the 
appeals; audiences will often 
overlook the other two appeals if 
sucked in by the emotional 



What appeal is being employed below?

Studies show that students are quieter and better 
behaved when they are allowed to listen to music, 
so I think MP3 players should be allowed in 
class.



What appeal is being employed below?

Mrs. Buchanan, if I am not homework free 
tonight, my litter of kittens will have no one to feed 
them and they most certainly will not survive!
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